Clifton Strengthfinder®

Overview

Strengths

The Future Church Co. is three interconnected organizations that help the church embody the movement that
Jesus founded—Younique, Pivvot, and Denominee.

Version 2.0

Intro

“What will
happen when
we think about
what is right
with people
rather than
fixating on
what is wrong
with them?”
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DONALD O. CLIFTON, PH.D.
Psychologist and Business Executive
(1924-2003)

Talents & Strengths

Everyone
Has Talent
Talent is a naturally recurring pattern of
thought, feeling, or behaviour that can be
productively applied.
Examples of talent include:
• effortlessly and instinctively starting conversations
• thinking in an orderly or timely manner
• being able to easily influence others
• seeing patterns in data
• consistently having a positive outlook on life
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People
Working In
The Strengths
Zone
•
•
•
•
•
•
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look forward to going to work
have more positive than negative
interactions with coworkers
treat others better
tell their friends they are attached
to something great with their work
(calling)
achieve more on a daily basis
have more positive, creative, and
innovative moments

Using Strength

People Who
Focus on
Using Their
Strengths
•
•

are three TIMES as likely to report
having an excellent quality of life
are six TIMES as likely to be engaged in
their jobs (calling)
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Start With
TALENT;

Finish With
STRENGTH
There is nothing wrong with being aware
of our weaknesses and managing them, but
our greatest opportunity for success lies in
building on our natural talents.
Let’s start now to identify and maximize
each person’s talents and strengths.
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Unlock Talents

Clifton
Strengthfinder®
is the code that cracks open your
awareness of your unique talents

5

FutureChurch.co

Clifton Strengthfinder® Overview

Four Domains

Four Domains of
Team Strength
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Executing

Influencing

People with dominant EXECUTING themes know
how to make things happen.

People with dominant INFLUENCING themes
know how to take charge, speak up, and make
sure the team is heard.

•
•
•
•
•
•
•
•
•

Achiever
Arranger
Belief
Consistency
Deliberative
Discipline
Focus
Responsibility
Restorative

•
•
•
•
•
•
•
•

Activator
Command
Communication
Competition
Maximizer
Self-Assurance
Significance
Woo

Relationship
Building

Strategic
Thinking

People with dominant RELATIONSHIP BUILDING
themes have the ability to build strong
relationships that can hold a team together and
make the team greater than the sum of its
parts.

People with dominant STRATEGIC THINKING
themes help teams consider what could be.
They absorb and analyse information that can
inform better decisions.

•
•
•
•
•
•
•
•
•

Adaptability
Connectedness
Developer
Empathy
Harmony
Includer
Individualization
Positivity
Relator
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•
•
•
•
•
•
•
•

Analytical
Context
Futuristic
Ideation
Input
Intellection
Learner
Strategic

Copyright Standards

Copyright
Standards
Gallup’s strengths-based products are offered as
a service of Gallup and were created to enable
everyone to discover, develop, and apply their
strengths in every aspect of their lives. Your use
of strengths products or services is governed
by these Purchase and Use Terms. You should
not use strengths products or services if these
terms are unacceptable to you.
This document contains proprietary research,
copyrighted materials, and literary property
of Gallup, Inc. It is for the guidance of your
company only and is not to be copied, quoted,
published, or divulged to others outside of your
organization. Gallup®, StrengthsFinder®, Clifton
StrengthsFinder®, and each of the 34 Clifton
StrengthsFinder theme names are trademarks
of Gallup, Inc. All other trademarks are the
property of their respective owners.
This document is of great value to both your
organization and Gallup, Inc. Accordingly,
international and domestic laws and penalties
guaranteeing patent, copyright, trademark,
and trade secret protection protect the ideas,
concepts, and recommendations related within
this document.
All strengths material published by Gallup
included in this presentation deck, including
text, photographs, images, illustrations, audio
clips, video clips, poll results, trademarks, service
marks, logos, training materials, and other
material (collectively the “Content”), are
protected by U.S. and international copyright
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and other intellectual property laws and are
owned or controlled by Gallup or the party
credited as the provider of the Content. For
specific trademark and copyright information,
please review the Trademark and Copyright
Guidelines included in your kit or available on
Gallupstrengthscenter.com. Unless explicitly
indicated on specific Content, you may not sell
or modify the Content or reproduce, display,
distribute, or otherwise use the Content in
any way for any public or commercial purpose
without the written permission of Gallup. If you
are purchasing or accessing strengths Content
for use by someone other than yourself, you are
responsible for complying with the additional
Professional Conduct Rules.
You must notify all participants in writing of
Gallup’s trademarks. An acceptable example is
provided below:
Gallup®, Clifton StrengthsFinder®,
StrengthsFinder®, and each of the 34 Clifton
StrengthsFinder theme names are trademarks
of Gallup, Inc.
Gallup has not granted authority or certified
any external consultants to interpret the
Clifton StrengthsFinder or any of the Clifton
StrengthsFinder themes. Any interpretation by
anyone other than Gallup may be inconsistent
and incorrect.

Find out more about how we
help forge healthy teams.

